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Words matter.

Leveraging Al and Creativity

Your time for Al (and creativity) is now.

The 2021 State of Al and
Creativity Survey at-a-glance

Executives are increasingly relying on Al to unlock new levers of growth
by applying it not only to business insights and operations, but also to the
creative process in order to drive deeper customer understanding. In a
time when consumer insights are often unreliable and trends seem to
change overnight, Al-generated content is transforming how creative
teams develop and execute winning campaigns. These are the results

of a survey that Persado conducted with 400+ senior marketers on best
practices for applying Al to creative output.

Investments in Al are rising -
and delivering impact.

Al investments are firmly on budget radar

o of respondents are currently using
48 /o some form of Al to improve the
performance of their marketing efforts

Revenue lift from Al is high across industries

o have seen 10% to 70% revenue lift
o from applying Al technologies

High intent to keep investing in Al

o plan on investing in Al technologies
o within marketing in 2021

And Al investments are evolving
to match business needs...

Analytics and insights are still the workhorses,
but creative and content are starting to show up.

Analytics / Consumer Insights Creative and Content
Business Intelligence Generation and Adaptation

High confidence in messaging'’s ability

0 Feel confident or very confident
65 /o In thelr messaging's ability to

drive results

Beware the

Crisis of (Over)
CO nfi d ence creative’s ability

0 Feel confident or very confident
70 /o In their creative’s ability to
drive results

And even more confidence in

An accountability gap
seems to be emerging...

CMGOs are planning to invest in Al for messaging
and creativity, but many want more accountability.

13%

of leaders are planning to apply of leaders want to see the content and
Al to parts of the creative process creative process be more accountable
and data-driven

Low testing maturity —
and linkage to business value —
may be slowing speed to value.

Linked tests to outcomes is a top challenge
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Increase in the usage of personalized
content and experiences
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CX continues to be the
battleground for loyalty

and retention

CMOs are looking to CX as a key driver
of loyalty and retention

. Rated Top Challenge . Rated 2" Highest Challenge

Improve onboarding experience

Improve customer
service experience

Grow awareness
of offerings

Offer more flexible
payment terms

Offer more
personalized experiences

Introduce new
products / services

Announce
new promotions

Cross-sell additional
products / services
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P E R S A D O Persado is a high-growth, category-leading Al platform that helps CMOs, CXOs, CFOs, and P&L
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owners unlock a new lever of value creation by ensuring the right words are used at every customer
interaction. Persado delivers hundreds of millions of dollars in incremental value to some of the
biggest companies in banking, insurance, retail, telco, and more. The Persado platform uses natural
language generation, machine learning, experimental design, and the world’s largest language
knowledgebase of millions of tagged and scored words and phrases to deliver an average of 41%
lift in conversion rates across customer engagement channels.

Words matter.

Persado delivers on the promise of Al-based consumer insights, surfacing the language trends that
resonate for different customer segments across the customer journey while ensuring the messages
always reinforce the brand voice. By unlocking the latent value of the power of words, companies
win every customer moment and experience dramatic new levels of brand engagement and revenue
performance - at scale.

To learn more,
visit persado.com




